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Need to develop (or Re-develop) your website?
What you should know before you dive in

BY KELLY L. CAMPBELL

Over the years, we’ve listened to
clients voice their concerns about devel-
oping or re-developing their organiza-

Liqui-Site Designs, Inc. is your
award-winnning creative partner,
specializing in unique solutions for
print and web. Offices in New York
and Rhode Island. ‘Dive in’ online
at www.liqui-site.com »
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tion’s website. With so much geek speak
at the core of the industry, it’s easy to
understand how intimidating the process,
terminology and various costs can be for

DES| G NS

Ilqm-sne

/I Website Design & Maintenance
/| E-commerce & Applications
/I New Media + Email Marketing
!l Flash Animation

PRINT MEDIA

/I Logo Development
/I ldentity Systems
/I Brochures

/I Advertisements

WEE www.liqui-site.com
EMAIL info@liqui-site.com

TEL 8453537771

a business owner or director: domain
name registration, website hosting,
search engine optimization — the list goes
on.

Unfortunately, there are firms that try
to capitalize on a client’s confusion about
services, deliverables and what’s consid-
ered ‘out-of-scope’. But it doesn’t have
to be that way.

Finding the right firm from the onset
can make all the difference in the world,
especially since professional websites
should be overhauled about every four
years.

The truth is that a business without a
well-structured web presence simply
cannot compete with one that does. A
successful website instills consumer con-
fidence in a brand’s integrity, and that is
the #1 reason one company is chosen
over another at decision time.

Knowing the right questions to ask
before developing a website, you'll get
an idea as to how the process should
flow, be better prepared, feel more
involved along the way, and be more
than satisfied with the outcome.
Guaranteed. Here are a few key things to
remember when putting your website out
to bid:

Ask For a Detailed Proposal and
Service Agreement

Don’t settle for a ballpark figure in the
body of an email in response to your ini-
tial inquiry. Contact a few firms and pro-
vide an RFP or ask them if they have a
prospective client questionnaire for you
to review or fill out. This is a great way
to focus your next phone discussion.
Each expense associated with the web-
site should be clearly detailed on the pro-
posal you receive. These include, but are
not limited to. yearly domain registration
(for www.YourCompany.com), monthly
website and email hosting, content man-
agement system or ‘CMS’ (you update
the site in-house) or website maintenance

Who you work with really does
make a difference

Any agency can paint a pretty picture. But we're not just any agency.

We believe that before any great marketing strategy can be built,
a solid foundation of knowledge and research must be laid. That’s why

we dig deeper. We take the time to ask the questions and
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A different kind of agency.

develop the understandings necessary to capture
what is unique about our clients and their markets.

This is the work we do before we do the work.

It’s the difference between pulling up a
facade and laying a foundation.

Visit us at www.bbggadv.com
or call 845/695-1880

services (you pay the firm to update the
site for you) and third-party services
(such as integration of an email market-
ing service). And don’t forget to inquire
about discounts for non-profits or start-
ups, if applicable.

Search Engine Optimization 101

Better known as *SEO’, Search Engine
Optimization is the way in which web-
sites are structured to garner their respec-
tive natural rank on each and every
search engine. Getting SEO right is more
of an art than an exact science because it
involves content refinement and depth of
keywords therein, descriptive meta tags,
search-friendly URLs and more. Most
website design firms completely neglect
this part of their responsibility to the
client. After all, providing a client with
an aesthetically-pleasing, fully-function-
al website is great. but if no one can find
it by searching relevant keywords and
phrases on Google, Yahoo or MSN, that’s
a problem. Ask each firm to explain how
they'll optimize your new site. And
because you know your products and
services best, be sure to participate in the
meta tag development portion of the
process (titles, descriptions and key-
words — which need to be developed per
each individual page on your website).

If You Have Questions, Get Answers!

Don’t be afraid to ask questions. After
all, this is not your area of expertise, so
rely on the experts for some education.
You’ll be able to tell during your first
interaction if a firm is willing to take the
time to explain things to you or not. If
you're looking for an e-commerce web-
site or a more complex application, ask
for a list of relevant sites the firm has
completed, and browse through them.
You're looking for a good combination
of engaging design, user-friendliness,
robust functionality and good SEO tac-
tics. Is the firm a one-stop shop with spe-
cialists on staff to complete your entire
project, or will they be outsourcing much
of the work to a freelancer or somewhere
overseas? If you're interested in harness-
ing the viral power of blogs, podcasts,
social networking or discussion forums,
do they have the capabilities to integrate
or set those up for you? Can they offer
online marketing suggestions, and are
they interested in a long-term relation-
ship with your company?

Obviously, there's a lot to remember,
but with these questions in mind you’ll
make the right decision in choosing the
firm best suited for your specific needs
and goals.
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